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A THREE-TIERED AWARDS COMPETITION

The trophy’s themselves are referred to as ADDYSs. But the
Awards are known as the American Advertising Awards.

1. The first step to winning a national ADDY is by entering into LOCAL CLUBS
your local American Advertising Awards.

2. At the second tier, local ADDY winners compete with winners
from other local clubs in the District. Our District is comprised
of clubs from VA, NC and SC.

3. District ADDY winners are then forwarded to the third tier, the
national stage of the American Advertising Awards.
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AND THE THREE-STAGES TO ENTER

START SUBMIT SUBMIT
PLANNING ENTRIES  PHYSICAL MEDIA
PLAN OUT YOUR UPLOAD THE COMPLETE THE

ENTRIES WORK PROCESS
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2019-2020 RULES & CATEGORIES PDFS

For a full comprehensive breakdown
of all the rules and guidelines for professionals
and students please download these PDFs.

AMERICAN AMERICAN
ADVERTISING ADVERTISING

Rules and guidelines for student and
professional American Advertising Awards

entries can be found at aaf.org and AVWARDS A\VWARDS
choose in the main nav:

L, Awards, Programs & Events

L, American Advertising Awards

RULES & CATEGORIES 2019-2020 RULES & CATEGORIES 2019-2020

AAE AMERICAN ADVERTISING FEDERATION AAE AMERICAN ADVERTISING FEDERATION )

L, Resources

DOWNLOAD PDF DOWNLOAD PDF
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AMERICAN ADVERTISING AWARDS CATEGORIES

Choose the right category for your work. Review our list of entry categories in the 2019-2020 Rules & Categories PDF.

SALES & MARKETING ONLINE/INTERACTIVE CROSS PLATFORM UPDATED CATEGORIES:
e Sales Promotion o Websites e |ntegrated Campaigns CORPORATE SOCIAL
e (ollateral Material e Social Media e Online/interactive Campaigns RESPONSIBILITY (CSR)
e Direct Marketing ® Apps, Games & Virtual Reality ° Advertising with a g()a| of raising
e Specialty Advertising e Advertising & Promotion ELEMENTS OF ADVERTISING the public’s awareness ot social,
e Blogs & Digital Publications e Copywriting ethlf:al and gnwronment ISSUes.
PRINT ADVERTISING e Visual * Basically paid work
+ Magazine Advertising ~ FILM, VIDEO & SOUND e Film & Video " Fligiolefor Bestin Show
e Newspaper Advertising e Radio Advertising e Sound PRO BONO
e Television Advertising e Digital Creative Technology e Advertising with the goal of
OUT-OF-HOME & improvement of the public’s
AMBIENT MEDIA ONLINE, FILM, VIDEO & SOUND health, education or welfare
e (Qut-Of-Home e Podcasts e Work done for a non-profit or
e Ambient Media e Cinema Advertising social organization

e Non-paid work
e Not eligible for Best in Show

e Music Videos
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YOUR LOCAL CLUB & DEADLINES

e Entries must be submitted to the nearest
Ad Club to the entrant.

9 ROANOKE

o Visit AmericanAdvertisingAwards.com, Q) remeoon

to find your local Club website.
9 ASHEVILLE N c
9 CHARLOTTE
GREENVILLE 9

MYRTLE
COLUMBIA 9 BEACH 9

SC

9 RALEIGH -
Virginia

AAF SWVA (Abingdon)
AAF Roanoke

AAF Hampton Roads (Norfolk)

e Your local AAF Ad Club deadlines
and drop-off locations will be
available on your local Club website.

North Carolina

AdClub WNC (Asheville)
AAF Charlotte

Triangle AdFed (Raleigh)

e All Ad Club final entry deadlines for this
competition year will occur around
Jan 1st, 2020.

South Carolina

AAF Greenville

AAF of the Midlands (Columbia)

AAF Coastal Carolinas (Myrtle Beach)
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REGISTER ONLINE

You will be directed to the competition site
to register as an entrant.

Paid work: Professional
Student work: Students
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ENTRANT INFORMATION

e Next enter an entry.

e Just like a Cart. More entries can
be added after you’ve completed or
chosen to save.
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ENTRY INFORMATION

e Review the category list to find the best
category for your work.

e According to the Rules & Guidelines PDF

69 Logo Design: An icon, symbol, or trademark
designed to represent a product, service, or
organization. Entrant may submit a brief description
of the client company and its purpose to help the
judges understand the logo design objective.

EXAMPLE OF LOGO ENTRY
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MEDIA

e Upload a JPG, PNG, PDF or EPS file.
e NOTE: See next page for Entry Summaries

e NOTE: Digital uploads can still require a print
version for judging purposes.

EXAMPLE OF LOGO ENTRY
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ENTRY SUMMARIES

e Fntries may be accompanied by a written APPROVED CATEGORIES:

(250 words) or video summary (3 min). » Guerrilla Marketing

e Summaries must be submitted during the » |nstallations

online entry process.
» Events

e No information identifying the entrant
should appear on the face of an entry
summary, within the title of video slates or » L0go

in online URLs for digital submissions. » CSR Integrated Campaigns

» Integrated Campaigns

» Pro Bono Integrated Campaigns

» Advertising Industry
Self-promotion Campaigns
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CREDITS

e |ist all names associated with the entry

o Make sure to credit all members of your team.
e After completion, click “Add to Cart”.
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CART

e Jo add another entry, choose “Make Another Entry”.

e Physical Entries require physical identification.
Click “Print All Entries” for proof of entries.

Entr

y Title: John Howard Logo American Advertising Awards 2018-2019
.. Elements of Advertising > Visual >

'''''''''''''''''''''

oooooooooooooooooo

sign
69-3 25-03-CH 69-3 25-03-C
ogo |  JohnHoward Logo
69 - Logo Design
69-311725-03-CHL 69-311725-03-CHL
ENTRY IDENTIFICATION

e |f complete, choose “Checkout”.
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CHECKOUT

e Entry fees are unique to your Ad Club and
available on your local Ad Club website.

e Pay by check or Credit Card.

e NOTE: Once completed, no more edits can be
made to the entry.
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MANIFEST

e After submitting your entry, you have two options:

1. Print the Invoice/Manifest Form for receipt of entry
and drop-off location.

2. Return to the list of entries to add more work.

e At the drop-off location, you will be required to sign
the Invoice/Manifest Form to verify your entries.

Manifest / Invoice # 199462

HHHHHHHHH

Details ~~  Amount  Notes

Member Single, Early
ooooooooooooooooooooooooooooooooooo

oooooooo
sssssssssssssssss

Processor: 32703744

Total:

M. Paid with Visa ending in 8582. Response from Processor:
33333333

Club Notes:

Date: December 20, 2019

Location: Hygge Coworking / 809 W Hill St, Charlotte, NC 28208

MANIFEST/INVOICE
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IDENTIFICATION & ENVELOPES

The following steps are not required for online/interactive, film/video/sound and select elements of advertising entries.

ENTRY IDENTIFICATION FORM ENTRY ENVELOPES

69-311725-03-CHL

Entry Title: John Ho

Division: ;5" Log

ward Logo

Elements of Advertising > Visual >

o Design

Contact Information

Name:
Email:

Phone:
Company:
Address:
City, ST, Zip:
Country:

John Howard
johnh@hmhagency.c
om

704.323.4441

HMH Agency

1000 W Morehead Street
Suite G100

Charlotte, North

Carolina 28208

United States

Agency / Advertiser Information

Outside Agency
Name:
Outsie Agency

City, ST, Zip:’

Client Company
Name

Client Company
City, ST:

John Howard

American Advertising Awards 2018-2019

Media Counts

Media Types:
Television:
Radio:
Magazine:
Newspaper:
Outdoor:

Interactive:
Collateral:
Other:

...Please use as needed Cut out Entry Labels and apply as

instructed

69 - Logo Design
69-311725-03-CHL

John Howard Logo

69 - Logo Design
69-311725-03-CHL

John Howard Logo

69 - Logo Design
69-311725-03-CHL

John Howard Logo

69 - Logo Design
69-311725-03-CHL

John Howard Logo
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Entry Title: John Howard Logo
Divisions Elements of Advertising > Visual >
VISION: 69 - Logo Design

Contact Information

Name: John Howard

American Advertising Awards 2018-2019

Media Counts

Emait; ONMN@hmhagency.c Media Types:
il: ision:
om Television:
Phone: 7043234441 Radio:
Company: HMH Agency Magazine:
Add , 1000 W Morehead Street Newspaper:
FeSSt Suite G100 Outdoor:
. - Charlotie, North
City, ST, Zip: S yu508 Interactive:
Country: United States Collateral:
Other:
Agency / Advertiser Information
Outside Agency
Name:
Outsie Agency
City, ST, Zip:'
Client Company
Name:
Client Company
City, ST:
Please use as needed Cut out Entry Labels and apply as

instructed ..............

69 - Logo Design
69-311725-03-CHL

John Howard Logo

69 - Logo Design
69-311725-03-CHL

John Howard Logo

69 - Logo Design
69-311725-03-CHL

John Howard Logo

69 - Logo Design
69-311725-03-CHL

John Howard Logo

®

AAF.ORG

AMERICAN ADVERTISING FEDERATION
DISTRICT 3

AAFDISTRICT3.0RG
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ENTRY IDENTIFICATION FORM

e Upon completion of the Invoice/Manifest Form online, a
printable version will be provided for your records. 69 31 1 725 03 CHL
* Jo label your work, cut out entry number labels at the e tff o
bottom of the page. Place one label per piece of work T Midi%‘iffi
on the upper right corner of the back of each entry. o
e There are four labels on each printable receipt. If more
are required for your entries, simply reprint the page. L
e No information identifying the entrant should appear on i i
the face of an entry summary, within the title of video
) ) ] ) ] ] ENTRY NUMBER LABEL > 69-311725-03-CHL 69-311725-03-CHL
slates or in online URLs for digital submissions.
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MANILA ENVELOPE

e Physical entries must be placed inside
an appropriately-sized envelope.

e Spray-mount the entire Entry ldentification

Form and attach to the front of the envelope.

e [nsert a second copy of the Entry
Identification Form inside the envelope.

e Firmly affix the Entry Number Label to the
BACK of every piece in the entry in the
upper right corner.

e [f small enough, a three-dimensional item
should be placed inside an envelope.

THE HOW-TO GUIDE ON ENTERING THE AMERICAN ADVERTISING AWARDS

ENTRY IDENTIFICATION FORM

69-311725-03-CHL

American Advertising Awards 2018 -2019

city, ST, Zip:
ccccccccccccccccccccc

instructed

eeeeeeeeeee

oooooooooooooo

7777777777777777

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

uuuuuuuuuuu

johnh@hmhagency.c ~ Media Types:

Email:

outdoor:

ENVELOPE BACK

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

''''''''''''''''''''

nnnnnnnnnnnnnnnnnn

Client Company.

ENVELOPE FRONT

69 - Logo Design
69-311725-03-CHL

John Howard Logo

ENTRY NUMBER LABEL

ENTRY BACK

ENTRY FRONT

AAF anrore

ZW AAFDISTRICT3.0RG
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TRANSPARENT ENVELOPE

e Physical entries must be placed inside
an appropriately-sized envelope. ENTRY IDENTIFICATION FORM e ———
e |nsert two copies of the Entry Identification ===
Form securely inside the envelope behind the "=
physical entry. —aw—uily
e The entry should be facing from one side and
the entry form facing from the opposite side. ENVELOPE FRONT ENVELOPE BACK
o Firmly affix the Entry Number Label o temoeen
to the BACK of every piece in the
ENTRY NUMBER LABEL

entry in the upper right corner. '&
e [f small enough, a three-dimensional item

can be placed inside an envelope.

ENTRY BACK ENTRY FRONT
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Entry Title: Jonn Howard Logo American Advertising Awards 2018-2019
Division; Elémens of Adverting > Visual >
iVision: 5o | ago Design

THREE-DIMENSIONAL ITEM

nnnnnnnnnnn
Name:
ccccccccccccc

ooooooooooooo

e \When a three-dimensional (3-D)
item is over-sized and too large to fit '
inside an envelope, enclose the item
inside an appropriately-sized box.

e Spray-mount the Entry Identification
Form to the bottom of the box and
place a second copy of the entry
form inside the box.

Entry Title: Jonn Howard Logo American Advertising Awards 2018-2019
 Elements of Advertising > Visual >
Division: 6q | ago Design

e The Entry Number Label should
be securely attached to the entry.

aaaaaaaaaaaaa

eeeeeeeeeeee

uuuuuuuuuuuuu

TOP OF BOX BOTTOM OF BOX
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CAMPAIGN & INTEGRATED CAMPAIGN ENTRIES

e Physical entries must be placed inside an
appropriately-sized envelope. 69-Logo Desin | ) 69~ Logo Design ) 7

69-311725-03-CHL 69-311725-03-CHL

John Howard Logo John Howard Logo

e |nclude an extra copy of the Entry
|dentification Form inside the envelope.

o Firmly affix the Entry Number Label to the
BACK of every piece in the entry

e |ndicate on each label “1 of 2” or “2 of 2,” etc.

ENTRY 1 ENTRY 2
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JUDGING

e Judging is done thought a scoring process in which a panel
of judges—comprised of accomplished advertising creative
professionals—evaluates the creative of every entry.

e A GOLD ADDY is recognition of the highest level of creative
excellence and is judged to be superior.

e A SILVER ADDY is recognition of a worthy and outstanding entry.

e The number of ADDYs given in each category is determined by
the judges, based on the quality of work.

oty
o

S

= -;_'.“_'.._d' L S 3 poie 5
RIS et g o A
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ELIGIBILITY

e All work must have appeared between Jan 1st and Dec 31st, 2019.

e \Work entered must have been the result of paid creative services.

» The exceptions are Pro Bono and Self Promotion, and student entries.

e Entries must be submitted to the nearest Ad Club to the entrant

e [or student entries please refer to the Student American Advertising
Awards Rules & Categories

e (Only legitimate everyday workplace of advertising wins awards.
Work will not be accepted if created outside the conventional
agency-to-client-to-media marketing structure, as if the entry
was created solely for the purpose of winning an award.
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ELIGIBILITY (CONT)

e o qualify as new creative:

» The copy must be completely different from that used in any previous ads.

» The same headline with different body copy does not qualify.
» (Changing dates, locations, times, savings, etc., does not qualify.
» The illustration or photography can be the same, but the copy must be new.

» In the instance of no copy an ad with a previously used illustration does not qualify.;i

e Copyright infringement and/or plagiarism will result in the disqualification and,
if applicable, removal of awards from any entry deemed in violation.
All entry fees will be forfeited.

v f
; ; \‘
.' /

..---"f_.

' . -

——-
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AAF AD CLUBS IN DISTRICT 3

Email us at info@aafdistrict3.org for entry questions or go to your local Ad Club website below
for American Adverting Award information on entry deadlines, fees or the Rules & Categories PDF.

VIRGINIA NORTH CAROLINA SOUTH CAROLINA
AAF SWVA AdClub WNC AAF Greenville
» Abingdon » Asheville » Greenvile
» aafswva.com » adclubwnc.org » aafgreenville.org
» christinadruen.cdd@gmail.com » adclubwnc@aafdistrict3.org » info.aafgreenville@gmail.com
AAF Roanoke A ; F AAF Charlotte AAF of the Midlands
» Roanoke cuarLorre > Charlotte » Golumbia
» aafroanoke.org » aafcharlotte.com » aafmidlands.com
» aaa@aafroanoke.org » charlotteaaawards@gmail.com » Whithneymccormac@gmail.com
AAF Hampton Roads Triangle AdFed AAF Coastal Carolinas
» Norfolk » Raleigh » Myrtle Beach
» aafhr.org » triangleadfed.com » aafcoastalcarolinas.org
» Mark.Bradley@coxmedia.com » jmoore@fwv-us.com » aafcc@aafdistrict3.org
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