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THIS BOOK BELONGS TO::





JOIN
US IN 
BEING 
CREATIVE!

We are Serious Play—a subscription box that delivers fun and 

creativity right to your front door. In this edition, we will help guide 

you through the various activities we’ve put inside the box to go 

along with the big ideas and the amazing Mid-Century Modern 

designers. We hope you’ll have some fun while seriously playing!
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SHAPE



LET’S 
TALK 
ABOUT 
SHAPE!

WORDS TO KNOW

Shapes with perfect, balanced 
measurements: like squares, 
triangles, and circles

Shapes that are drawn from 
the natural world and more 
unpredictable than geometric

A symbol created to represent 
something such as a company, 
a person, etc.

An art or profession of creating 
visual content to communicate 
a message to an audience

ORGANIC SHAPESLOGO

GRAPHIC DESIGNGEOMETRIC SHAPES

A piece of art where the artist creates 
a picture of themselves in some way

The visual flow in a piece of art that 
leads your eye through the picture

SELF-PORTRAIT RHYTHM

You’re probably familiar with shapes—I mean, they’re 

all around you! But what you might not know is just how 

important shapes are to graphic design. Whether they’re 

simple, complicated, or just plain wacky, shapes can go 

a long way to create great designs. Let’s talk about shapes 

and how they’re used in Mid-Century Modern design. 

Designs where elements like shapes 
or colors are used to create rhythm

PATTERN
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GEOMETRIC SHAPES

We’ve all learned about shapes such as rectangles, circles, 

and triangles. These simple shapes are called geometric shapes 

because it takes math to create them and they’re very precise. 

These may seem simple and plain at first, but if you use them 

right, amazing things can happen. Geometric shapes can be 

combined into even crazier shapes. For example, simple shapes 

like a pentagon and five triangles can make up a star! That’s why 

even though these shapes are simple, the designs you can make 

with them are endless. 

SIMPLE—BUT NOT BORING

CAN YOU SEE THE STAR?

WHAT OTHER GEOMETRIC SHAPES CAN YOU THINK OF?
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Graphic design is all about using shapes to your advantage to 

portray something more complicated. Most objects in the world 

are complex, but basically every object can be broken down into 

simple shapes. Take a look around you—what objects do you see? 

When you’re in the house… When you’re in the yard… When you’re 

at school… Now take those objects and break them down into simple 

geometric shapes. You’ll be surprised what you can come up with! 

TAKE A LOOK AROUND YOU

WHAT CAN YOU MAKE FROM THESE CIRCLES?
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Paul Rand is very famous in the world of design and that’s because 

of the way he used shapes. He created many well-known logos 

during his time, and many of them use shapes in a simple but 

effective way. Take a look at his ABC logo and how he used 

a plain black circle with round letters. 

His use of shape can also be seen on the Colorforms design. 

Both the Colorforms design and the ABC logo are made by 

putting simple shapes like squares, triangles, and circles in the 

right places. Have you ever seen other designs like Paul Rand’s 

that mainly use geometric shapes?

SIMPLE SHAPES FOR GREAT DESIGN

SHAPES WITH  
PAUL RAND

FINDING GEOMETRIC SHAPES IN DESIGN

YOUR TURN!

19

Find all of the geometric shapes in this design and then draw them in the right square.
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Transpareny  

STAMP LANDSCAPE

You will be experimenting with stamps in order to create a more 
complicated image. You can create something from your outdoor 
surroundings, scenery you enjoy, or any other place. Pretty much 
everything can be broken into geometric shapes —use that to your 
advantage and get creating!

WHAT IS THIS?

Head to the Serious Play Box and retrieve the stamps. 
There should be 4 geometric shape stamps. You will also 
need the ink pads contained in the same area. 

GATHER1

Use the practice page to test out the different shape 
and color combinations to get a feel of how you want 
your image to look. 

PRACTICE2

Grab some paper from the Serious Play Box, go outside 
to get inspired, and start stamping in a scene!

CREATE3

PROJECT PR ACTICE



ORGANIC SHAPES

Now that you’ve gotten familiar with geometric shapes, let’s take 

a moment to learn about organic shapes. Organic shapes are 

irregular and imperfect. Unlike geometric shapes, organic shapes 

can be curvy, flowing, and unpredictable. There are no rules when 

creating organic shapes, so don’t be afraid to think outside the box. 

A LONG WAY FROM SQUARES AND CIRCLES 

Making organic shapes can be a really fun way to express yourself. 

Here’s an interesting exercise…try creating an organic shape with your 

eyes shut in the dotted box below. It may seem strange, but don’t worry 

about how it looks. Just trust your gut and see what happens!

CREATE YOUR OWN SHAPE
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FINDING SHAPES IN NATURE

YOUR TURN!
Grab a leaf, stick, or rock from outside and trace its shape in this box.  

Feel free to grab some paper and keep playing around outside of the book!

Organic shapes are what you would find in nature—think of trees, 

flowers, and bushes. When you start making organic shapes, 

feel free to be inspired by the world around you because that’s 

exactly where they first came from. Think about how they are free 

flowing instead of the perfect and simple geometric shapes we 

learned about earlier. As we make more of our own organic shapes, 

remember no two organic shapes are alike! 

FINDING SHAPES IN NATURE
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SHAPES WITH 
ALVIN LUSTIG
Alvin is a famous graphic designer from the Mid-Century Modern 

movement. He also happens to use a lot of organic shapes in 

his designs, so let’s take a look at how he does it.

On the right, you’ll find three pieces where Alvin created some 

organic shapes. These shapes are pretty exciting—they’re used 

on book covers for poem collections. What sort of feeling do you 

think he was trying to give people by creating shapes like these?

USING ORGANIC SHAPES TO TELL A STORY

27

Alvin used a lot of very energetic shapes in these designs. See if you 

can make shapes with a similar feeling in the blank space on the right.

ALVIN’S UNIQUE SHAPES
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Transpareny  

ORGANIC PORTRAIT

You will be creating a self-portrait by using items that make 
an organic shape. This includes things in nature like rocks, sticks, 
stones —or if that is not an option, get items in your household like 
paper clips, cloth, or cards. Try to use a large variety of items, 
and be sure to take a picture of everything when you are done!

WHAT IS THIS?

Head to the Serious Play Box and retrieve pencils 
and colored pencils of your choice. Now go outside
your comfort zone and grab things that look like 
organic shapes.

GATHER1

Use the practice page to trace out some of the objects 
you have gathered to understand what sort of organic 
shapes these items are creating.

PRACTICE2

Either grab some paper from the Serious Play Box or 
start creating right on the practice page. Now trace out 
the items you gathered to make a silly self portrait.

CREATE3

PROJECT PR ACTICE



RHYTHM & PATTERNS

A great way designers use the shapes we learned about is with 

rhythm. Rhythm is made when you repeat shapes throughout 

a piece of art. Just like how music has a beat and rhythm made 

through sounds, art can have the same thing by creating 

balance and movement through visuals.

SHAPE AFTER SHAPE AFTER SHAPE

REPITITION

REGULAR PATTERN

Repitition is when you repeat a single shape multiple times in a piece.

Patterns use repitition of multiple shapes. Regular patterns repeat themselves.

IRREGULAR PATTERN
Irregular patterns repeat shapes, but do not repeat themselves.

30



WHAT CAN YOU MAKE FROM THESE CIRCLES?

Using rhythm and repitition can create patterns. Patterns can 
use geometric shapes, organic shapes, or a combination of both 
to create new works of art. Try to find patterns where you are 
right now! Maybe look on the sheets of a bed, window curtains, 
or pillows to see how patterns are all around you. Creating patterns 
might seem hard, but when we break it down, patterns are just 
a lot of the same shapes being repeated.

RHYTHM THROUGH PATTERNS

33



Let’s take what we have learned so far about shapes and apply 

it to Erik Nitsche. Nitsche is able to use shapes in a way where 

they repeat and make amazing patterns. His designs to the right 

are great examples of how repeating shapes can create rhythm, 

movement, and balance. Can you see different ways rhythm, 

movement, and balance are used in his designs?

LOOKING AT ERIK’S AMAZING PATTERNS

RHYTHM WITH 
ERIK NITSCHE

35

CONTINUING THE PATTERN

YOUR TURN!
Can you continue this pattern that Erik Nitsche created?

Take a look at Erik Nitsche’s design below to see how he created a pattern!
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Transpareny  

PATTERN BLOCKS

In this exercise, you will be learning how to create more complex 
patterns than what we’ve seen so far. Using wooden blocks, you can 
replicate the pattern on the right and then see what you can come up 
with on your own. 

WHAT IS THIS?

Head to the Serious Play Box and grab your pattern 
blocks. There should be 25 blue blocks, 25 yellow blocks, 
and 25 orange blocks.

GATHER1

Use the practice page to line up your blocks to recreate 
the example on the right.  

PRACTICE2

Experiment on your own and create as many new  
and interesting patterns as you can. You can also try  
to recreate the example on the right without looking!

CREATE3

PROJECT PR ACTICE



COLOR



Just like shapes, colors are all around us. But have you ever 

wondered how there can be so many different colors? Or why certain 

colors are used in certain places? We’re about to talk about that 

and how color is wonderfully used in the Mid-Century Modern style 

of graphic design. 

The main three colors that are used 
to mix all other colors—red, blue, 
and yellow

These colors are created by mixing 
primary colors and secondary colors

Created by adding white to a color 
to make it lighter

The three colors made by mixing 
the primary colors together—orange, 
green, and violet

WORDS TO KNOW

TERTIARY COLORS TINT

SECONDARY COLORSPRIMARY COLORS

Created by adding black to a color to 
make it darker

Two colors that are on opposite sides 
of the color wheel

SHADE COMPLEMENTARY

Colors that create a feeling of 
warmth—red, orange, and yellow

Colors that create a feeling of colder 
temperatures—blue, green, and violet

COOL COLORSWARM COLORS

41

LET’S 
TALK 
ABOUT 
COLOR!



COLOR MIXING

You see color around you every day—seriously, all around you. 

Have you ever wondered where all these colors come from? 

Well, it all starts with the three primary colors—red, blue, 

and yellow. Then, these three colors can be mixed together 

to make the secondary colors—orange, green, and violet.

Red + Yellow =  Orange 

Blue + Red = Violet 

Yellow + Blue = Green

PRIMARY AND SECONDARY COLORS

secondary color

prim
ary color prim

ar
y 

co
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ar

y c

olor secondary color

primary color

PRIMARY + PRIMARY = SECONDARY
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PRIMARY + SECONDARY = TERTIARY

Once we have our secondary colors, we can mix our secondary 

colors with the primary colors to get tertiary colors. These colors 

are named simply by combining the names of the colors we have 

already mentioned.

Red + Orange = Red-orange 

Yellow + Orange = Yellow-orange

Yellow + Green = Yellow-green

It might be hard to tell the difference between colors like orange 

and yellow-orange, but see if you can tell them apart!

TERTIARY COLORS
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Have you ever thought about the other colors that are not shown 

on the color wheel? Let’s think about the color pink, for example. 

Pink is actually made when you mix together red and white. 

When you add white to a color it is called a tint. When you add 

black to a color it is called a shade. Through the color wheel and 

all of the different tints and shades, so many colors can be formed! 

We can create all the unique colors we see in the world just by using 

the ideas we talked about.

TINTS & SHADES

Using the tools we have learned so far (primary colors, 
secondary colors, tertiary colors, and mixing in shades 
and tints), we have unlocked the ability to create 
basically any color. We just need to use each method  
to make amazing colors and color schemes. 

NEVER-ENDING COLORSHADETINT

SHADETINT
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Bradbury Thompson is known for the way he uses colors 

throughout his designs but specifically with the colors cyan 

(the blue), magenta (the pink), yellow, and black. These four colors 

are mainly used for printing and are used together to make any 

other colors needed. Bradbury, in his designs, separates his art

into these four colors. Even though this may not seem like a lot, 

there are so many combinations from cyan, magenta, yellow, 

and black to make any color you want to print! 

THE FOUR ESSENTIAL COLORS

COLOR WITH  
BRADBURY THOMPSON

49

LOOK AT HOW HE USES THESE COLORS!
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Transpareny  

TRANSPARENCY

You will be experimenting with transparent sheets of color. 
Try overlaying them in many different ways to further understand 
how combining color can create many different outcomes. 
There is no main objective for this section, just try to have fun!

WHAT IS THIS?

Head to the Serious Play Box and retrieve the 
transparency color sheets. There should be 6 primary,  
6 secondary, and 4 CMYK sheets.

GATHER1

Use the practice page to line up the CMYK 
transparencies to create a new image. 

PRACTICE2

Experiment on your own, create as many 
color combinations as you can!

CREATE3

PROJECT PR ACTICE



COLOR SCHEMES

Now that we’ve learned about the color wheel, it’s time to talk 

about color schemes. A color scheme is a set of different colors 

that are carefully chosen to create different ideas. There are all 

sorts of color schemes out there—like complementary and triadic.

HAPPY FAMILIES OF COLOR

COMPLEMENTARY COLORS

TRIADIC COLORS

Complementary color schemes include two colors that are directly 

across from each other on the color wheel. They bring out the best 

in each other. An example of a complementary color scheme is 

blue and orange.

Triadic color schemes include three colors that are equally spaced 

on the color wheel—like red, blue, and yellow.  
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There are so many color schemes that can bring something 

different to the table and make you feel a certain way. Of course, 

these examples aren’t all the possible schemes, so go out and explore 

the color schemes around you. By using the circle templates in your 

box, you will be able to see more color schemes on this color wheel. 

Try them out!

FINDING MORE COLOR SCHEMES USING THE NEW COLOR SCHEMES
Now that we have learned a lot about different kinds of color schemes! 

For this activity choose a complimentary or triadic color scheme then 

draw and color an image!

54



Alex Steinweiss is another incredible Mid-Century Modern 
designer that influenced so much of design! He was known 
for making album covers that used colors in really cool ways. 
Even though he used a lot of different colors in his designs, 
he still made sure that all of the colors he chose looked good 
together. Have you ever seen color combinations like his before?

COLOR SCHEMES OF MUSIC

COLOR WITH  
ALEX STEINWEISS

THE BREAKDOWN OF HIS COLOR SCHEME

YOUR TURN!

57

Try to find and then match the colors from Alex’s album cover.
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Transpareny  

PAINT BY NUMBER

You will be experimenting with color schemes by filling in the 
number associated with a color. This exercise will show you 
the different types of color schemes in action and then you will 
get to create them!

WHAT IS THIS?

Head to the Serious Play Box and go get your paint 
brushes, paint, and the paint by number sheets. 
If they are available, you should also get a cup 
of water and some paper towels.

GATHER1

Use the practice page to experiment with applying paint. 
Be sure to get comfortable with handling the brush 
before you start painting on your number sheets.

PRACTICE2

Start painting the color you need for each number, 
and when you are done, feel free to try to paint 
something new on your own with those color schemes.

CREATE3

PROJECT PR ACTICE



EMOTIONS OF COLOR

We mentioned before that color schemes can make you feel 

a certain way. This idea can actually relate to single colors 

as well. Different colors are able to make you feel different 

emotions. For example, red can make you feel angry or fired up. 

Blue can make you feel calm or feel more stable. What comes  

to mind when you look at the color yellow? Maybe you thought  

of joy or happiness!

FEELING BLUE?

COLOR WHEEL OF EMOTIONS
When you think of these colors, do you think of these emotions?
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Designers choose the colors that they use to make you feel 

certain emotions. If they want you to feel sad or calm they might 

use shades of blue. If they want you to feel happy or energetic 

they might use shades of orange. Colors like orange and blue 

are very different and can be broken down into two different 

categories: warm and cool. The warm colors are red, orange, 

and yellow. The cool colors are just the opposites—green, blue, 

and violet. Try looking around at different designs around you. 

Why do you think the designer chose the colors they did? 

FEELING WARM OR COOL?

DESIGN YOUR OWN COLOR WHEEL
Here’s a wheel of some emotions we haven’t mentioned yet. Fill out each 

section with colors and shapes that you think describe the emotion best.  

Feel free to use your stamps and other materials!

Confused

SurprisedFu
nn

y

Bor
ed

Afraid

Lonely
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Saul is very well-known in the graphic design world. He was 

actually one of the first people to make animated intros for movies. 

Before people like Saul came around, movies just started with 

simple words scrolling across the screen—so we’ve got a lot 

to thank him for!

Saul also made a ton of movie posters in his day, and they all use 

color to create a certain emotion. Let’s see if we can figure out what 

kind of feelings he was trying to create in his posters. 

THE EMOTIONS OF MOVIES

COLOR WITH  
SAUL BASS

SAUL’S MOVIE POSTERS
Can you tell which is the thriller movie and which is the romance movie?
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Transpareny  

FLIPBOOK

You will be experimenting with creating animation through this 
flipbook. Saul Bass was able to create strong emotional connections 
just through this medium and you can too! Try to use this as 
an opportunity to explore the emotions tied with shapes as well. 

WHAT IS THIS?

Head to the Serious Play Box and retrieve the flipbook, 
pencils, and colored pencils. Inside there will be a starter 
animation to lead you in the right direction. 

GATHER1

Come up with sketches of what you will be creating 
on the right. Remember to include color and shape, 
similar to what is in the flipbook. 

PRACTICE2

Get to work on filling in the rest of the flipbook, 
then flip through to see your creation come to life!

CREATE3

PROJECT PR ACTICE



SPACESPA



WORDS TO KNOW

The object, or area of interest 
in a piece of art

The fonts or letters that can be 
created on a computer or by hand

The illusion created through positive 
and negative space—where we see 
a shape that’s not really there

The area around the object—
the opposite of positive space

TYPECLOSURE

NEGATIVE SPACEPOSITIVE SPACE

A way of making art by arranging 
cut-out images or other elements

COLLAGE

And we’re not talking about NASA. Space can be tricky to define, 

but it can be thought of as the emptiness between the shapes 

and colors on a page. It might seem boring, but space can actually 

go a long way to make art and design very effective. Let’s take 

a look at some different types of space and how graphic designers 

in the Mid-Century Modern time were able to use it wonderfully.

71

LET’S 
TALK 
ABOUT 
SPACE!



POSITIVE & NEGATIVE

Space is a little more complex than shape and color, but it is 

just as important. Space includes all elements of an artwork. 

Whether it is the space around or between the art or the art 

itself, space is everywhere! 

We can break space down into two different types: positive space 
and negative space. Positive space is like the main subject of the 

art piece and usually has the most attention—it wants to be seen! 

Negative space is like the empty area around the positive space 

because it prefers to not be seen and is much quieter. 

SOMETHING VS NOTHING

POSITIVE SPACEPOSITIVE SPACE

NEGATIVE SPACE

72



Look at all the different 

ways the positive and 

negative space can 

interact and fill the page!

Sometimes, depending on the work of art, negative space can be the main 

focus, and the positive space is just there for support. Sometimes there will 

be more negative space—sometimes there will be more positive space. 

What’s amazing about space is that it can be used in so many different 

ways, and it really allows for every piece of art to be unique! 

A BREAKDOWN OF POSITIVE & NEGATIVE SPACE
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Lester Beall’s designs are great examples to show the tricky 

element of space. Looking at his images, do you see anything 

they all have in common? A lot of the designs have a larger, 

emptier space with an outline of an object. These are great 

examples to show the relationship between positive and negative 

space. See if you can really narrow down what the positive 

and negative spaces are in these images. 

MAKING SPACE EXCITING

SPACE WITH  
LESTER BEALL

77

CHECK OUT LESTER’S WORK!
Can you see how Lester uses space in his designs?
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Transpareny  

NEGATIVE LEAVES

You will be gathering leaves from the outdoors, pasting the leaves 
onto your paper, painting over them, then removing the leaves to 
see what you have created. This should show you a very strong and 
interesting positive and negative space relationship.

WHAT IS THIS?

Go outside and grab some leaves. Now, head to the 
Serious Play Box and grab paint, glue, paint brushes, 
stamps, and anything else you want to use!

GATHER1

Use the practice page to try different forms for the 
leaves  before you glue them down.

PRACTICE2

Glue down your leaves and paint/draw/stamp over top 
of them. Go crazy! When you are done peel up the leaves 
and see the negative space you have created.

CREATE3

PROJECT PR ACTICE



CLOSURE WITH SPACE

Space can be used to create something known as closure. 

Closure is made when positive space and negative space are used 

to create one object. The spaces work together to help us see one 

complete object instead of two separate spaces. This idea is easier 

to see than it is to read, so be sure to look at all of the images!  

There are many aspects of closure that we will see—such as seeing 

dotted lines as full lines, seeing shapes that aren’t really there, 

or being able to complete a word without seeing most of it. It may be 

tricky, but see if you can find some examples of closure around you. 

IT’S SORTA LIKE AN ILLUSION

DO YOU SEE THE NEGATIVE AND POSITIVE SPACE? 

YOUR TURN!
Can you break down objects into negative space and positive space to create closure?
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SPACE WITH 
ROBERT BROWNJOHN
What’s super cool about Robert Brownjohn’s work is that he was 

able to create closure in his designs with type! He takes simple 

words and letters and slices them up—leaving space in places you 

might not expect. While a lot of the other amazing Mid-Century 

Modern designers we’ve looked at so far haven’t used just letters 

to create designs, Robert Brownjohn definitely is able to create 

something really unique by using closure and letters. Have you 

ever thought about using closure with letters instead of shapes?

SEEING WORDS THAT AREN’T REALLY THERE

CLOSURE WITH BROWNJOHN’S LETTERS!

83

Can you tell what the hidden message says?

GO BACK AND COMPLETE THE LETTERS IF YOU WANT!
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Transpareny  

TYPE CLOSURE

You will be learning more about closure and experimenting with 
a few puzzles involving closure with letters. In this project, you will 
match small strips of paper with the letters you see to complete 
the hidden message.

WHAT IS THIS?

Head to the Serious Play Box and retrieve the letter 
strips, the letter paper, and the glue if you want to 
keep them in one place. 

GATHER1

Solve the practice page first before moving on 
to more difficult puzzles in the letter paper.

PRACTICE2

Solve the puzzles on the letter paper to crack 
the secret messages. Good luck!

CREATE3

PROJECT PR ACTICE
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EFFECTIVE SPACE

We’ve talked a lot about space and different ways we can use it, 

but now we have to make sure we can use it effectively. But how 

does that work? It can be described simply as making sure that 

the only things on the page are the things that need to be there. 

For example, some designs might just need a single square to convey 

their message, while others might need more. It all depends on 

what you, as the artist, want and need for your artwork! Flip back 

through the magazine and see if you can find effective uses of 

space in any of the other artworks shown.

USING EVERYTHING WE HAVE LEARNED

8787

After learning about shape, color, and space, we can now see how all of them 

work together in design. All of these elements are very important for graphic 

design and can be used to effectively show an idea. 

ELEMENTS THAT WORK TOGETHER
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George Lois is a great example of how to use space very well. 

Take a look at his magazine covers. He usually only leaves one 

or two objects present on the cover at a time with lots of negative 

space around the objects. This gives us a very clear focus 

and helps us know exactly what the subject is. 

For many of these covers, he would actually make a collage. 

Doing this allowed him to experiment with different subjects, 

shapes, and colors. While it can be tedious to create, this is a really 

cool technique that helps explore space through the placement 

of the elements. Have you ever seen collages like his before?

THE WONDERFULLY SIMPLE MAGAZINE COVERS

SPACE WITH  
GEORGE LOIS

CHECK OUT HIS COLLAGES!

89

Would you have known that these were collages?
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Transpareny  

COLLAGE

You will be experimenting with making a collage. This will be a test 
of everything you have learned so far, but with a focus on using 
space effectively. Because of this, try to limit the amount of items 
featured in the collage and focus more on the space around 
the objects you place.

WHAT IS THIS?

Head to the Serious Play Box and retrieve the collage 
punch-outs and glue. Feel free to use different images  
by cutting up other magazines from home. 

GATHER1

Use the practice page to line up your collage work 
before glueing it to the paper.

PRACTICE2

Glue down your collage, you can either do it on paper 
or on the practice page. Be sure to limit yourself with 
how many collage images you are using!

CREATE3

PROJECT PR ACTICE



In this section, you’ll be able to learn more about some of the 

Mid-Century Modern designers we’ve mentioned. The reading level 

is a bit more advanced, so be warned. If you want, you can get your 

parents to help guide you and explain the big ideas.

All of the visual elements that are 
chosen to represent a company

Promoting a company or product 
with advertising and distinct design

A cultural movement that rejected 
tradition and was more focused on 
changing the world with technology

A massively influencial school of 
the arts that focsed on crafts and 
design —it was the first of its kind

WORDS TO KNOW

BRANDINGMODERNISM

BAUHAUSCORPORATE IDENTITY

How a company encourages 
people to purchase their products, 
services, or ideas

ADVERTISING

LET’S 
GET TO 
ADVANCED 
LEARNING!

93



94 9594 95

Laszlo Moholy-Nagy, describing Rand: 

“He is a painter, lecturer, industrial designer, 

[and] advertising artist who draws his 

knowledge and creativeness from the 

resources of this country. He is an idealist 

and a realist, using the language of the poet 

and business man. He thinks in terms of 

need and function. He is able to analyze 

his problems but his fantasy is boundless.” 

Paul Rand is one of the most famous 

and recognized American designers of 

the 20th Century. His ideas, philosophies 

and approach continue to be a large part 

of the fundamentals of design taught in 

education programs across the world.

His early career was spent working for 

Apparel Arts and Esquire magazines 

and then joining the Weintraub agency. 

He was so successful that after a few 

years he demanded twice the pay for half 

the time, and got it. His relentless passion

 for corporate identity helped shape the 

American business landscape in the 1960s. 

The height of corporate identity design owed 

much to the unwavering pursuit of Paul Rand 

to make advertising more than just billboards. 

He worked in the field until the day that

he died, at the age of 82.

PAUL RAND
THE SERIOUS PLAYER

A student of Frank Lloyd Wright, among 

others, Alvin Lustig had a very successful 

career in graphic design and art direction. 

Revolutionizing the approach to book cover 

design in the 1940s, Lustig would attempt 

to get a sense of the writer’s direction from 

reading the book and then translate it into his 

own graphic style (The previous trend was 

to summarize the book with one image). 

The combination of technology and creativity 

in his designs was reminiscent of the Bauhaus, 

as did his intellectual approach to problem-solving.

He designed books in LA for New Directions 

before moving to New York to become the 

Director of Visual Research for Look Magazine. 

He rose to success early in his career garnering 

work for all types of clients and working on 

a vast array of types of projects. He died 

much too early at the age of 40, in 1955. 

His simplified shapes and use of flat colors, 

all while creating elaborate and intensely 

interesting compositions, are still imitated 

today by many graphic designers. 

ALVIN LUSTIG
THE BOMBASTIC BOOKMAN
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Erik Nitsche left an unmistakable mark on the 

world of design in his approximately 60 year 

career. Leaving almost no field untouched, 

he worked as an art director, book designer, 

illustrator, typographer, graphic designer, 

photographer, advertiser, and packaging 

designer. His graphic design work included 

magazine covers, signage, film, exhibitions, 

posters and many other advertising mediums. 

Before emigrating to the United States in 1934 

Nitsche studied at the Collège Classique 

in Switzerland and the Kunstgewerbeschule 

in Munich.

His work has a distinctly modernist aesthetic 

and although he never had the opportunity to 

attend the Bauhaus Laszlo Moholy-Nagy has 

been quoted as saying, “Who is this guy that is 

doing the Bauhaus in New York?” He designed 

promotional and advertising campaigns for a 

host of different clients including department 

stores, feature films, record companies and the 

New York Transit Authority. Nitsche greatly 

influenced the young generation of designers 

in America in the mid-20th century including 

the legendary designers Walter Bernard and 

Seymour Chwast.

ERIK NITSCHE
THE DYNAMIC DESIGNER

Bradbury Thompson was truly a master of 

almost every aspect of the design profession. 

He studied printing production, was an 

art director for Mademoiselle magazine, 

designed books, pushed the boundaries of 

conventional typography and taught design 

at Yale University. He designed 60+ issues of 

Westvaco Inspirations for the Westvaco Paper 

Corporation. His designs reached thousands 

of designers, printers and typographers. 

Born in 1911 in Topeka, Kansas and educated 

at Washburn University Thompson stayed 

in touch with the university throughout his 

career. From 1969-1979 Thompson worked 

together with Washburn to create the 

Washburn Bible. The book was the most 

significant development in Bible typography 

since Gutenberg first published his masterpiece 

in 1455. Another significant point in his career, 

in the field of typography, was his publication 

of Alphabet 26, which was labeled as a 

monoalphabet. It contained only 26 unique 

characters, case was established by size 

only instead of entirely new characters 

(i.e. r/R, e/E, a/A). Thompson’s work garnered 

him the highest award of every major design 

organization including AIGA, the Art Directors 

Club and the Type Directors Club. He died in 1995. 

BRADBURY THOMPSON
THE CMYK CHAMPION
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Alex Steinweiss has a massive body of 

design work that spans several different 

media. Some of his clients have included 

the U.S. Navy, PRINT, Fortune and Columbia 

Records. However, he is most recognized for 

inventing the modern album cover and much 

of his work lies in the poster-like images that 

he created while he was an art director at 

Columbia records. 

Before Steinweiss the only album covers that 

existed were brown paper wrappers that served 

to protect the album you had just purchased. 

His idea to create artwork to entice the buyer 

to purchase the album was an instant success. 

From 1939 to 1945 he designed record covers 

for Columbia, during which time he turned 

out hundreds of distinct designs. After 1945 

he began working for other clients including 

several other record companies and in 1974 

he retired to Florida to paint and work on 

occasional commissioned pieces.

ALEX STEINWEISS
THE ALBUM ART ACE

Saul Bass was an American designer whose 

40+ year career spanned everything from 

print and identity development to movie title 

credits. He worked with major corporations 

to establish logos and branding guidelines, 

including AT&T, United Way and Continental 

Airlines. He designed titles for over 30 films 

and he won an academy award for his short 

film Why Man Creates. Also proficient in 

typography his “cut-paper” style is one of the 

most recognized styles of design from the 

1950s and 60s.

He revolutionized the way that people viewed 

movie titles by using the time to not just 

display the information but give a short visual 

metaphor or story that intrigued the viewer. 

Oftentimes it was a synopsis or reference to 

the movie itself. His list of title credits include 

famous films such as West Side Story, Psycho, 

Goodfellas, Big, North by Northwest and 

Spartacus. He created four titles for Martin 

Scorsese, the last of which was for Casino.

SAUL BASS
THE MASTER OF MOTION
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A man with a very technology-oriented 

background, Beall grew up playing with Ham 

radios and creating his own wireless sets. 

He graduated with a Ph.D in the History 

of Fine Art and the years following his 

graduation found him expressing an interest 

in modern art movements such as Surrealism, 

Constructivism and Dadaism. His work as 

an advertiser and graphic designer quickly 

gained international recognition and the most 

productive years of his career, during the 1930s 

and 40s, saw many successes in both fields.

His clear and concise use of typography was 

highly praised both in the United States and 

abroad. Throughout his career he used bold 

primary colors and illustrative arrows and 

lines in a graphic style that became easily 

recognizable as his own. He eventually moved 

to rural New York and set up an office, and home, 

at a premises that he and his family called 

“Dumbarton Farm”. He remained at the farm 

until his death in 1969.

LESTER BEALL
THE GOAT

Brownjohn was born to British parents in 

New Jersey and had a successful career in 

both America and Great Britain during the 

1950s and 60s. He immediately showed 

promise as a young design student at the 

Institute of Design in Chicago, previously 

The New Bauhaus, where he studied closely 

with Laszlo Moholy-Nagy. His career ramped 

up to an early start when he formed the design 

firm BCG with Ivan Chermayeff and Thomas 

Geismar. However, that career came to an end 

in 1959 with Brownjohn heading to London, 

the firm became Chermayeff & Geismar. 

His career in London proved as successful 

as his early career in the US with his most 

notable contributions coming in the film 

industry. He also worked within several 

other industries, creating moving graphics 

for Pirelli and Midland bank and created the 

cover for the Rolling Stones album Let It Bleed.

ROBERT BROWNJOHN
THE TYPOGRAPHIC TITAN
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While he is one of the most successful creative 

advertisers of the 20th centuries, George Lois 

is quick to recognize his upbringing. Born to 

a hard working Greek family, Lois grew up 

in the Bronx where he started working in his 

father’s flower shop at the age of 5. His early 

career brought him in contact with the CBS 

Advertising department, Sudler & Hennessy 

and Herb Lubalin and he would probably be 

the first person to admit that he owes them 

a debt of gratitude saying “People who don’t 

think they owe something to somebody are 

crazy.” Wherever it is that he came from, 

he has left his mark on the advertising world  

through his successful work for Mtv, VH1, 

Esquire, ESPN, Tommy Hilfiger and USA Today.

In 1959 Lois began working at the advertising 

agency that would give birth to big idea thinking 

and the revolution of the advertising industry, 

Doyle Dane Bernbach (DDB). Not a huge fan of 

the current state of the advertising world, he 

has proclaimed that advertising is an art 

and not a science and that only mediocre ideas 

need testing. While his career has afforded him 

many successes it is undoubtedly his covers 

for Esquire that are most recognized. 

GEORGE LOIS
THE SIRE OF ESQUIRE

Mid-Century Modern design, which is seeing 

a comeback of late, was in style from 

approximately 1933 to 1965, when it took 

over multiple disciplines like graphic design, 

architecture, interior design, product design, 

and even urban development. Today, it’s even 

moved into web design, making it a truly 

long-lasting design trend that can adapt 

to the times.

As with many trends in the history of design, 

Mid-Century Modern was a response to 

other styles that had come before. In fact, 

it can be seen as the uniquely American 

interpretation of and response to design trends 

like the Bauhaus movement that had heavily 

impacted Europe just years earlier.

The reason that this movement endures 

to this day is found in its design touches. 

Whether it’s the clean lines or natural 

and soft curves that are its hallmarks, 

Mid-Century Modern espouses that timeless 

look that designers and decorators enjoy 

working with. Without a doubt, this movement 

made heavy impact on graphic design 

and related disciplines. 

MID-CENTURY MODERN
THE MAGNIFICENT MOVEMENT
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COMING SOON

If you enjoyed our box, expect upcoming issues every season! 

Our next project involves typography with some of the 

best designers such as Jonathan Hoefler, John Baskerville, 

and Erik Spiekermann. Be on the lookout!

We also wanted to take this time to personally thank YOU. 

It’s because of you that we can make all the awesome things 

we do so you can keep playing, learning, and creating! 

WHAT OUR READERS CAN EXPECT NEXT!
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